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A Study On Measurement System For
Modeling of Migration Activities Of Shoppers

Shibasaki lab. DI ~ Kay Kitazawa
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What 1s this system for?
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Needs for behavioral models
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Framework of the model
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RFID tag system

Spatial coordinate (x,y,z)

Newly recognized

o Tag ID
: CHFXKPN [ -13838.2 | -37620.7 40.3 |1F P9
lost from the sensor IWWXEVK |-13822.3 |-37728.6 40.3 |F¥EtE
/ KIKDPEA [-13794.8 |-37730.5 40.3 |1
CHYGMCW -13778.2 |-37886.8 403 |2
olv_ | / of /| 60 _
29IN ' |CEKGSOV T 7 1692 CEKGSOV|-13766.0 |-37882.8 40.3 |CTLA—&h—)L(1F)
371N MUUFFKZ 9 19497 MUUFFKZ [ -13762.3 [-37871.9 40.3 CDIl/’t—’ﬂﬁF)
463 |L CEKGSOV ] 15492 KUISVXN |-13762.3 |-37871.9 52.3 [CDILAR—%(5F)
1790 MUUFFKZ ol 59735 BMOMZRU -13759.6 | —37874.2 52.3 |CD-W
2192 N BMOMZRU 1 73145 HTKKJUF [-13741.1 |-37871.9 52.3 |CD-E
2290 N KUISVXN o 74056 ICQQMWJ | -13737.1 [-37912.8 52.3 |BC—E
2638 IL KUISVXN 1 87986 HULFUJQ [-13755.7 | -37915.1 52.3 |BC-W
2973 IN MIDPDVW o[ 99142 MIDPDVW [ -13757.3 |-37906.3 52.3 |LAB-B
3275 L BMOMZRU T 109227 BCYXALG[-137584 |-37894.5 52.3 |LAB-C
3331 IN BCYXALG o[ 111079 MXDRBM(| -13733.2 | -37953.7 52.3 |B-E
3107 N BQPBFEU sl 113643 FMHZIWT [-13751.9 |-37953.1 523 |B-W _
3438 IN IESHXFG A 114674 DQCUJCI | -13753.9 |-37955.8 523 |BILA—4(5F)
3753 N MXDREMG 5| 125170 MNOFBOV| -13753.9 [-37955.8 40.3 BIl/}—’S‘HF)
3759 L IESHXFG 4 125360 GAEXGGN| -13759.0 | -37946.4 40.3 |BILAR—AE—)L(1F)
3778 1L BQPBFFLU a3l 125091 ALCWERP|-13770.8 |-37947.5 40.3 |53
3804 1L MIDPDVW o[ 126852 MACXHVY| -13768.5 | -37969.6 40.3 |4
3864 1L BCYXALG T 123855 MDJMYSE [ -13770.6 | -37991.2 40.3 |55
a14110 MXDRBMO ol 138108 AVNUSMO| -13835.6 | -37996.2 40.3 |56
2957 IN DQCUICI 1 165638 HNQXYEV [ -13845.3 |-37910.6 403 |7 \
5074 N MAGXHVY o 169193 ILRPAEM |-138535 |-37840.0 403 |8 \
IYMQWFP | -13914.2 |-37847.2 403 |9\
. BQPBFFU[-13918.8 |-37789.4 403 |10 \
Data obtained from the system IAFQUXZ | -13948.7 | -37790.4 403 [78F |

ID-installation location table Approximate location
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Map matching
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A method of Map matching (2001)
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A method of Map matching (2002)
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Perspective
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